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CUSTOMER-LED MARKETING
N THE PHYGITAL ERA

Cy4acHi cnoXxmsasi
OYiKYIOTb BinbLIOro.

BoHu xo4yThb, Wo6 6peHan
Bynu B Kypci iXHiX noTpeb
TA KOHTEKCTY XUTTS,
PO3yMinu i1 BUPILLYBANU
iXHi npo6bnemu. | came
TOMY MW CTABUMO NIOAUHY
B LEHTpP YBaru BizHecy.




Bitaio,
MeHe 3Batu Bynsbax Onbra.

| Ta cama noguHa, Wo signosipae
nepen KNiEHTOM 30 KiHLEBUN pe3ynbtaT poboTn KoMaHaw,
i cTpaTer, Wwo BnpoaoBX 12 pokiB onoMarae yKpaiHCbKOMY
BizHecy BrnpoBAOXKYBATU CUCTEMHUN MAPKETUHT.

TOMY:

« CBOEYOCHO Ta AeTaNbHA 3BITHICTb — Le HaWwa obiusHKAa,
CTAHOAPT NPO30pPOI KOMYHIKaLil

« BipuMo B 06MiH igesMu Ta Bigkputn gianor. Hawa
KOMOHOA MAE BMiHHS BYOCHO TA KOHCTPYKTUBHO
pearyBaT HQ 3BOPOTHUI 3B'A30K

« LlIBngko apgantyemocs 0o 6yab-siKUX 3MiH KOHTEKCTY
T BUMOTI PUHKY

» 30BXXAOW roToBi 4O OiM HAO 3aNUT «NOTRIOHO 3apa3». TomMy
BU OTPUMYETE HALINHOrO NAPTHEPQA, FOTOBOro TPUMATU
LWBUAOKUW TEMI
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EXPERIENCE MARKETING
MAGIC

OpraHizauis «nig KknoYy»
MAPKETUHIOBUX KAMMAHIA

v v v

3anycKaemMo HOBI NPOEKTU CTBOPIOEMO TA 3AMNYCKAEMO CrtBoproemMo 6peHp poboToaasLus

TA NPOQAYKTN HA PUHOK BiOOiNY MAPKETUHTY ONA 3aNYyYeHHs | YTPMMOHHSA TANAHTIB
v v v

MpoBogumo ayouTt Locnipxyemo BusHa4yaemo

i nepedbynosy bisHec- KNIiEHTIB CTpAaTeriyHun Hanpsm

NMPOLECIB Y MAPKETUHIY PO3BUTKY KOMMNAHIi

(oH/0dnaitH)



(TepMmiH nigrotoBku i peanisauii 2,5 micsaui)

e 3iI6pAHO 41 YHIKANbHY ICTOPIO MeanYHUX NPALIBHUKIB,
L0 PO3NOBCIOMKYBANUCA Yepe3d odiuiiHUN CAnNT
npoekTy (171 086 yHikanbHUX BigBiayBA4iB)

¢ poO3pobneHo Bineo npoekTy Ha YouTube nepernaHynu
698 243 nioguHun

» KamnaHia Facebook Ta Instagram oxonuna
1580 214 nopei

» 15 nigepis aymok (3aranbHa aygutopisa — 6nu3bko 10 MnH
ocCiB) po3noBinu Npo NPOEKT Yy CBOIX couMepexax

* 78 pasu npo npoekT 3araganu y 3MI (CrneupenopTaxi
Ha 1+1, Hromadske, YkpaiHcbka npasaa, BBC, Global
News Canada Ta iHLwi)

* 3710 pasiB nogn NoYynu peknaMHy KamMnaHio no pagio

e B AKOCTiI NAPTHepPiB 6yNno 3any4eHo ronoBHy
daHpgpenauHrosy nnatdopmy U24

» [epwa Jleni YkpaiHn OneHa 3eneHcbka 3ragana
NPOEKT Y CBOEMY Tenerpam-KaHani



nﬂ Kye M O fcropil aiseawo wegeda "Osakyemo cepuem”: MO3 3anyckae NpoeEKT npo

BifBaXKHICTb YKpaiHCbKNX MeUKiB

b )




( =5\ Askyemo cepuem

LlaHyeMo Meaukis, aki 6opioTbCa 3a Halli
XMUTTH Ta AONOMaraloTh HallM CepLSM
butucal Nignucynteca, wob aisHaTucs
Ginblwe icTopiit npo siasary Meau4Hux
npauisHukis

-

Askyemo cepuem — IcTopil
BIABRKHOCTI YKPaTHCEKUX MeanKie

e %

OaKyemo cepuem
LLiaHyeMO BiaBaXHICTb MEAUYHUX ...

/;\ Osikyemo cepuem

«Haieanuye, xonn npubxaxacw Ha Micue
«NPANLOTY», 8 TaM —
Ao,

«Hansaxwe, xonu npuixxaew
| Ha Micue «NpUNLOTY», a Tam -

/:w\ Askyemo cepuem

Bif noyvaTxy 8ifiHM QO 3IBMHNHOID o6NaaAHaHHA
denbawepa AofaBcA
Bpoxexuner,

«Mati pupanali sakpusana
CHHY paHu Nanbuamu»

-
T e ST YR PRy

YuranTe noBHY

AianaTucs binbwe
icropio

020 4

the most popular
ad banners

4

people reached
with Facebook and
Instagram campaign



MO3 saknuKae gony4yuTUCh A0
$newmoby noasKMU yKpaiHCbKUM
nikapam

the total amount of mentions

in the media including BBC,
Platforma, Hromadske, Snidanok
1+1, Ukrinform, Fakty, TSN,
Ukrainska Pravda, ELLE, bit.uq,
Czech News, Global News Canada
and others

*All mentions are here
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FIUAHYEMO MERNKIE
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Opinion leaders (their total
audience is about 10 million
people) spoke about the
project on their social media

A

Oleksiy Yaremenko: Deputy Minister of Health

Valeriya lonan: Deputy Minister of Digital Transformation
THMK: artist, 36,2K followers

NK | Nastia Kamenskykh: artist, 5,5M followers

Dmytro Komarov: travel-bloger, 2M followers

Liliia Rebrik: female actor, broadcaster, 785K followers
Nata zhyzhchenko (ONUKA): artist, 110K followers
Oleksandr Sydorenko (Fozzy, TNMK): artist, 20,7K followers
Olena Borysova: restaurant owner, 20,8K followers

Olena Kravets: female actor, 680K followers

lvanka Nebor: otolaryngologist, 24,7K followers

Natalia Pidlisna: psychologist, 12K followers

Daria Ozerna: biologist, medical journalist, 8,828 followers
Olga Maslova: biologist, scientist, 5,491 followers

Vopli Vidopliassova: artist, 1,858 followers
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a(» kamenskux 1x8 m
Hirock 3 Bamis CTOPIHKOIO i |
BOKINBOTO TPOCKTY, n
TOKJIMKAHOTO PO3NOBICTH icTOpii
YKPATHCHKMX MEIMKIB — Halmx
repois 1 parisunkie. I BuciosnTi
BJAAYHICTD 32 TX BUIBKHICTH

Bpaxaroui ictopii, sk memnku onepysanu 6¢3 cpitaa
Ta BOAM, TIT KyJIAMY BUDKIDKAIM HA BUKITUKIL,
TPHAMAN TIOIOTH Y 60MBOCXOBMIIAX TONIO.

«KOnm MR NAC CXAIMOT ONe
3HMKAE CBITNO - CRKYHAA A0

Higmeysirecs
Lle BapTo 3HATH

AAKYVEMO
CEPLIEM

ICTOPIT BigBAXKHMUX MeanKie

PoanosicTn cBOIO ICTOPIO

YuTaiTe peanbHble HCTOPHH TYT
@medhearts.in.ua

— = ‘ filiia.rebrik ® 23r
‘ llia rebrik ® 235 - .
medhearts.in.ua

YKpaiHCbKi Meauku- 8
CrpaBXXHi repoi cy4acHoCTi

-~
BpaXkatoui|

.

B YKpaiHi 3anycTvnu npoexkT
Aakyemo cepuem,

3MEDHEARTS.IN.U

WoG BUCNOBUTH BAAYHICTS - = g =
MenuKam. Yurante HeMoBipHI icTopil
Bifi MeauKiB i3 yciel YKpaiuum,
AK BOHU PATYIOTH XXUTTA
VKpaiHuis.

#AAKYEMO_Cepuem
#uwaHyemo_meaukis




OIA.OCBITA

— HauioHanbHA edtech

I'IJ'IOTd)OpMd ONnsa po3BUTKY UMD POBOI
FPAMOTHOCTI, OTPUMAHHS BiOQNoOBIgHUX
npodecinHUX HAOBUYOK | HOBYOHHS
BNPOOOBX XXUTTA 34 iIHAMBIOAYANbHUMM
HAMNPAMKAMU Y PO3BAXXASIbHOMY
OCBITHBOMY dopMAaTI

MNnatdopma MICTUTb PiI3HI HANPAMKU
KOHTEHTY TA PiLLEHHSN, CNPAMOBOHI
HO BUPILLEHHS KOXHOI npobnemu:

ceKLuia umdpoBoi rPAMOTHOCTI;
cekuis nepekBanidikauii;

CeKLif NigBULLEeHHA KBanidikauii;
ceKLis NpaueBnaLUTYBAHHS;
CeKLif HOBYAHHSA BMPOOOBX XXUTTS;
tagine: Diia. Education. New skills,
new profession



470 000 newcomers

N eW From the relaunch (May 18)
registrations

68%

female

2M+ 3SM+

Total registrations Total certificates

Leading age cohorts

from 21 to 30 from 31 to 40 from41to 60 people of the elegant age



Cooperation with Ukrainian railways

posters in every UZ carriage
in all directions

total passenger traffic

more than 1.1 million

videos with TV series in intercity ' el W= Bupywai 8 OCEITHO
carriages ~Ta | noROPOX 3 Aif:

9 destinations 1 international

Start an educational journey with Diia. Education



Sign-ups on a monthly basis

25 OOO State Employment Service S =
g Regional military administrations g

posters placed Educational institutions

in each region

of Ukraine

Medical institutions 3 4 “

Administrative services centres

MNpocdheciit moxe Sytv
BeKinbKa. ¥ AKUX
IHaanere cece?

oivita ik gov.us ﬁ

al
ich one
will you find yourself in?

Jonomoxemo BTinuT
Bawi npogecifnl
amGiuit

B

We will help you realise
your professional
ambitions

Bubip npodecii —
EANOBINANLHE PILUSHHRA,
3poSrMo HOFo NErKum?

ngag

onsible
we make It easy?

OnadypaTy HOBY
npOecio wie Hikonu
He Gyno Tax nerxo

evitn din.gov.us

Yexaew Ha 3HaK, Wos
IMiHATH Npodeciio?
Oce BiH

awitidiagovue &

LWyxaemo HoBi
MOXXNHUBOCTI paaom
3 BamMmu

Shane B

are looking for new
portunities together




Cinemas

7 cities,
14 cinemas:

< Planet Cinema .
=» Cinema City
< Visoria




Binbuwe 1100 saxancii
3a npogecie

More than 5300 vacancies in the profession "Administrator” More than 1100 vacancies in the profession of "SMM manager"

Study for free Study for free
Diia.Education Diia.Education

Advertising is placed at the main
a 24 p ' ace m e n ts stations with high passenger traffic

Coverage: 1,067,000 people per day with the ability to scan a QR code to




Radio stations
broadcasts per day radio stations

Total coverage

of 1.5M+ listeners

<
=5
3
%
2
wp
-5

DJFM
Lounge FM

Hot AC, EDM
(Formerly «Europa Plus Ukraine»)

Radio Shanson
Auto radio
Radio Maria

Radio «Pyatnytsia»




BBC MEDIA
ACTION

NOTICE THE CHANGE -
NPOTUMIHHA KAMMAOHIA B YKPAIHI

wo 6yna iHiuinosaHa komnaHiewo BBC Media Action
3a ponomoroto ACHC YkpaiHa

PospobneHa KoHUenuis KamMnaHii
Bnposap)xeHo 2 XxBUMNi KOMYHIKAUIVHO MNigTPUMKW:
NiTHA TA 3MMOBA

* PO3pPOBKA BI3YASIbHOrO TA Bi1€0 KOHTEHTY;

« opradizauisa edipis;

* PO3MiIlLEHHs B Mefia, cniBnpaus 3 nigepamm oyMok;

* po3MmiweHHs Ha TB Ta papgio;

* [OOMOBNEHOCTI TA KOHLENT CTBOPEHHA OKPEeMOoro
ocBiTHbOro cepiany Ha noptani Ois.OcsiTaq;

* B3AeEMOAiA 3 HALIOHANBHUMKM BpeHgamMu LWono
CMinNbHOI NPOABNEHOCTI NPOEKTY AK couianbHa
BiANoOBIiAANbHICTL Gi3HeciB



TV advertising

Social video clips were broadcasted on the following channels:

* 1) United News telethon (including ICTV, STB, We are Ukraine, 1+1, Rada and Inter
TV channels)

e 2) Suspilne (Including regional and local channels of the Suspilne, Suspilne
Culture, PERSHY, Suspilne NOVYNY, and Suspilne Crimea)

e 3) 5 kanal




) WP

TV advertising o~

e 1) 9 kanal (Dnipro) _1 " 4) TRS Bor‘ysp.n (Ky|y)

e 2) Pershyi mistskyi (Kryvyi Rih) ‘ '° 5)/|TV GfOUP (Rlvhe) N

e 3) 7 kanal (Odesa) . 6)8 kan?lv(Kylv)'.:.‘ e




Live broadcast on 1+1 TV Channel

oranized in the studadio or |+
channel with the participation of
Serhiy Reva, Deputy Head of the
Department of Pyrotechnic Works
Organization of the SESU and
Oleksandr Lobov, Mine Safety
Specialist of UNDP Ukraine

The program was broadcast as part g
of the United News elethon




Opinion Leaders

Ukrainian opinion leaders who spread the information about the campaign

e KALUSH - Musician, influencer, winners of Eurovision ‘2022

e TNMK band - Musicians, influencers, volunteers.

* Yaroslava Kravchenko - TV presenter, public figure, volunteer ollowers

* Dmitry Komarov (The World Inside Out) - A journalist and traveler The host of the popular
Ukrainian travel program "Svit navivorit" aired on televns1on and online. 1.9\ followe
* Yaroslav Karpuk (YAKTAK) - Musician, influencer. - W

* Masha Efrosinina - Ukramlan TV presenter, author and presenter of projects on YouTube,
public figure, actress. OWEnrs

¢ Anton Tymoshenko - Ukralnlan stand -up comedian, radio host, screenwriter. ! O\ -

. A]ygn_a_A[y_QQa Smger influencer, representative of Ukraine at the Eurovision Song Contest
2024. - lov
I_’;Lga__ﬁ_aggega: Popular musicians, volunteers. | llower:

* Misha Krupin - Ukrainian singer, musician, songwrlter Iead snnger of the band Corruption,
resident of the Cultural Landing, and volunteer. 721 followe




Educational series about mine
safety on Diia.Osvita

On August 20, an educational
course on mine safety was
launched on the Diia.Osvita

EN Q SEARCH = MENU ( Login )
\ )

platform.
Mine safety. Sign
: of the launch of language
the course were r‘eceived (inClUding Mine Safety Simulator: Test your knowledge on

recognizing mines and shells and learn how to
act correctly in dangerous situations.

media, social networks and
websites of RSAs and |AAs involved
in information support) @

Experts: ivan Shepellov

Reels on Instagram has gained
more than




Press conference

On August 20, on the day of the
course launch, a press conference
was held on the Ukraine Media
Center platform with the
participation of Serhiy Reva,
Deputy Director of the Department
of Mine Action of the SESU,
Oleksandr Khorunzhiy, press
officer of the SESU, Ruslana
Korenchuk, manager of joint
projects of the Eastern Europe
Foundation and the Ministry of
Digital Transformation, and
Diia.Osvita project manager.




Brands

We received strong informational support for the campaign from well-known

Ukrainian brands such as:

Our posters were placed in the supermarkets in
12 regions of Ukraine (including frontline
territories). ATB also informed the audience
about the campaign in corporate social media.

Period: June 19 to July 16
Total amount: 179 supermarkets (179 posters).
Possible coverage: 7000000

e P
HE YINAR  ~ |
YT

B atb.market.official

et B
HE YINAA




Brands

e Megogo

The short version of our video was broadcast
before showing free content on Megogo.

Period: 10 June to 10 September
Number of impressions in 12 weeks: 400k - 500k

e WOG

They placed our advertising posters in their gas

stations in Zaporizhzhia, Chernihiv, Sumy and
Kharkiv regions.

Period: 1 July to 31 August
Total amount: 27 gas stations (46 posters)




Brands

e ANC Pharmacy network

Our videos were shown on the monitors of
pharmacy chains in different regions of Ukraine

Period: 15 June to September 10
Total amount: 272 drug stores

o Kurazh

Our posters were placed at the event in Kyiv. The
average number of visitors to the event is 11-12K

Period: July 20-21
Total amount: 3 posters




Brands

e Multiplex

Our videos were broadcast on a wide screen
before the movie showing

Period: 25 July to August 31 = 'té,"

llilmd(m‘é;! ]

-

e Intercity
Ourvideo (road) is broadcast once every 2-2.5
hours on the monitors of high-speed trains in all

directions in Ukraine

Period: September 3 to September 30




Media A

The campaign received in the media. Among them: Ukrinform,
Rubric, Evening Kyiv, ShoTam, and others.




Social Media

35 publications were created and published on the official pages of the SESU in social
networks according to the content plan approved in advance

Instagram posts reached
Facebook posts reached

In total, we received of the campaign in social media

(including SESU social networks in different regions of Ukraine, RSAs, communities
and partners)




dsns_ukraine @ 2. ACHC Ykpainn ©
N dsns_ukraine - Original audio ‘ ;

DNUHOK Ha NpUpoal — ye - b nposecTy vac, ane Beanexa sasxam mae By

oMY MiCL

Talk Kapy b, WOO QIZHATUCH, AK 33U 28 8 Geaneul nin Yac BiANOYMHRY Ha

AXAACA N0 NIRO3IPINMX

Y1726 Qs V142

W i7ek Q129 Y 7657




l!l LLUKOJIA

MEBJIEBI/IKA

PUSAID leroise

L 57 BIA AMEPKAHCHKOTO HAPOAY




LLIKOAA
MEBAEBMKIB AAS
YKPAIHCBHKOT
MEBAEBOI
ACOUIALLI

AHQOAI3 PUHKY

P0O3p00OKA KOMYHIKAOLLIMHUX MECEAXIB
PoO3p0obKa AMAEHTUKM TO CAUTY
KOMYHIKALLIMHA MIATOUMMKA AOHYY: CMIBNPALS 3
AePXKCAYXKO010 3aMHATOCTI, Happy Mondayy,
Work.UA, Ocsita.UA, Ta iHLLi

MPOCYBAHHS KYPCY 4epe3 COLIAAbHI MeAIa
(KoHTEHTHO CKAOAOBA TA PPC pekaamal)

Y TPbOX NOTOKAX HABYAAOCH:
400 KOHCTPYKTOPIB MEDAIB
188 onepatopis BEpPCTATIB

3araAnom 588 CTyAEHTIB NPOMLLIAM HOBYOHHS.
A TOKOX 30pA3 HOBYOHHS MPOAOBXYIOTb MPOXOAUTH

30BAJKM OCBITHBOMY CepIaAy Ha Aid.OcCBiTa)
295 BUMYCKHMKIB YCMILLHO 30BEPLLUMAM KYPC.



LLIKOAA
MEBAEBMKIB
AN
YKPAIHCBHKOI
MEBAEBOI
ACOUIALLI

& UsAID

. \
" HETPOCTO HABUYKM,

A CTAPT B HOBE XKUTTHA

3 Kap’epolo y Me6nesoMy AuU3anHi

HABYAHHA BEIKOLWITOBHE

!I LWKOJIA
MEBJIEBKA

7
i
i

LLiBuake ocBOEHHA HOBOI npodecii
yepes npakTUYHMMK niaxin

l!l LWKONA

HABYAHHA BEZKOLTOBHE MEBNEBNKA




Ul

ODIIrCiMI1

!

RO M S

|

“SIYAAY
JIJIVIY

dacunitTayia koMmaHgW.

KYIVSTAR
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KYIVSTAR




OJ1bl'A BYJIbBAX W _—
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dacuniTauiga KOMaHA Ha CTpaTerivyHUX ceciax

— 7 poKiB gocBigy

dacuniTauis KoOMaHAg B paMKax HaBYaHb Ha
HaLuioHanbHUX 6i3HecC akcenepaTop: BnacHe,

MiuHicTb, NMoBLITOBX

MeHTOPCTBO TBOPUYUX KOMaHA Ta

nignpmemuiB 7 pokiB



CEPEOQ HALLINX KNIEHTIB

(s Bi3HEC .

pethduse

A MHICTEPCTBO
A OXOPOHH
3/I0POB'S
Scandia YKPAIHW

Food 3 MULTIPLEX



