
Тynna Marta-Anna 

Lviv, Ukraine

095-517-99-66 @mtynna

martatynna@gmail.com

E D U C A T I O N

2022-2024 | UCU BUSINESS SCHOOL

MSc in Marketing Management

2018-2022 | UKRAINIAN CATHOLIC UNIVERSITY

BA in Sociology, Summa Cum Laude Honors 

2021-2022 | TILBURG UNIVERSITY (THE NETHERLANDS)

Erasmus+ student

2017-2018 | SOUTH DAKOTA STATE UNIVERSITY (USA)

Advert is ing, international student + sports 

W O R K  E X P E R I E N C E

2023 - 2024 | WOO COMPANY | SMM | UKRAINE 

Sales & Marketing Manager 

Sales Manger

building strong cl ient relationships and ensuring cl ient success 

explored possibi l i t ies for sales

analyzed cl ient’s inquir ies and formulated tai lored offers to meet their

needs 

conducted cl ient br ief ings, effectively communicating project

requirements and expectations

presented commercial offers,  showcasing the agency's unique value

proposit ion

navigated cl ients through the entire col laboration process, ensuring a

seamless experience

contr ibuted to strategic decis ion-making for sales init iat ives,

inf luencing company direction.

conducted comprehensive competitor analysis to inform strategic

posit ioning and pricing strategies

Marketing Manager

conducted competitor analysis,  providing valuable insights to ref ine

market posit ioning

conducted comprehensive inner and outer research, leveraging data

for informed decis ion-making

crafted compell ing posit ioning and Unique Value Proposit ion (UVP)

engaged in content creation, foster ing creativity and brand resonance

oversaw Google Ads campaigns

col laborated cross-functional ly with teams to del iver integrated

marketing solut ions

actively took part in brainstorming and creating strategies for cl ients

2021 - 2023 | EJM GROUP | BERLIN, GERMANY 

Product Sales Manager 

overseeing the entire sales process, from prospecting to closing deals

developing and implementing sales strategies and tactics managing

sales teams

analyzing market trends and customer needs to identify new

opportunit ies for sales growth

conducting purchases and completing contacts with different goods’

manufacturers

bui lding strong relationships with customers, ensuring that their needs

are met and that they remain loyal to our company and services

2019 - 2022 | TALK TIME SCHOOL | UKRAINE 

Engl ish Teacher

assessing students current language proficiency, identifying areas for

improvement

developing lesson plans and activit ies that are tai lored to students’

individual needs and goals

teaching business Engl ish, Engl ish for kids, Engl ish for speaking provide

guidance and study plan to students when they prepare for language

proficiency exams or col lege admiss ions interviews

C O U R S E S  &  I N T E R N S H I P S  

NEGOTIATION SKILLS| MACQUAIRE UNIVERSITY (COURSERA)

DIGITAL MARKETING| GOOGLE 

ВЕЛИКІ ЧЕКИ | Д. КАПЛУНОВ 

PANEM DIGITAL AGENCY | MARKETING INTERNSHIP 

EXPERTS IN TEAMWORK | UKRAINIAN-NORWEGIAN

PARTNERSHIP PROGRAM

P R O F E S S I O N A L  S K I L L S

responsible person, who you can rely on

fast at learning new things 

organized

effective planning and good t ime management 

team work

oral and written communication ski l ls  

self-motivated

wil l ingness to help others

SPIN and BANT sel l ing

I N T E R E S T S

dystopian l i terature

sports such as running and tennis  

travel l ing

sociology of law and criminology 

marketing & sociological research

A B O U T  M E

A highly ambit ious and extremely di l igent person with a C1

English level and Master’s degree in Marketing Management

(UCU  Business School),  aiming to proceed with my career in the

marketing sphere. Keen on working in a team as well  as learning

new things, wi l l ing to contr ibute and become a valuable

addit ion to your company 2023 - PRESENT | BLOOM BÜRO | LVIV, UKRAINE 

Account & Marketing Manager 

Account Manger

build and maintain strong relationships with cl ients, acting as their

main point of contact

negotiate contracts, manage renewals, and identify upsel l ing

opportunit ies

monitor project progress, resolve issues, and ensure t imely completion

within budget

develop and execute cl ient-specif ic strategies to meet their business

needs and goals

coordinate with internal teams (sales, marketing, product) to ensure

seamless project del ivery

Marketing Manager

collaborate with internal teams and cl ients to translate insights into

actionable branding solut ions

taking part in the end-to-end process of brand development, from

ideation through execution

present strategic concepts and creative campaigns to cl ients, al igning

vis ion with brand objectives


